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Two-Thirds Have a Negative View About Tipping, as
Americans Tip Less Often

Gen Zers, millennials and men are the worst tippers

NEW YORK — June 8, 2023 — According to a new Bankrate report, Americans are
tipping less often for numerous services, demonstrating a steady decline over the last
few years. Additionally, two-thirds (66%) have a negative view about tipping, including
feeling like businesses should pay their employees better rather than relying so much
on tips (41%), feeling annoyed about pre-entered tip screens (32%), feeling that tipping
culture has gotten out of control (30%), saying they would be willing to pay higher prices
if we could do away with tipping (16%), and being confused about who and how much
to tip (15%).

https://www.bankrate.com/personal-finance/tipping-survey/

Among U.S. adults who use the following services, there has been a general decline in
terms of how many people always tip:

2019 2021 2022 2023
Servers at a sit-down restaurant 7% 75% 73% 65%
Hair stylists/barbers 63% 63% 66% 53%
Food delivery people 63% 59% 57% 50%
Taxi/rideshare drivers 49% 48% 43% 40%
Hotel housekeepers 27% 28% 27% 23%
Coffee shop baristas 24% 23% 22% 22%
Furniture/appliance delivery workers N/A* N/A* 17% 17%
When picking up takeout food N/A* 17% 13% 13%
Home services/repair people N/A* N/A* 12% 10%

*Note: This category was not surveyed in that particular year.
**Note: This survey was not run in 2020.


https://www.bankrate.com/personal-finance/tipping-survey/

“Inflation and general economic unease seem to be making Americans stingier with
their tipping habits, yet we’re confronted with more invitations to tip than ever,” said
Bankrate senior industry analyst Ted Rossman. “It's a fascinating issue with few clear
answers. There is one apparent certainty, though: Tipping doesn’t seem likely to leave
American society anytime soon.”

When it comes to tipping habits for these services, Gen Zers, millennials, and men
stand out for being the worst tippers, while older generations and women tip more often.

While 65% of U.S. adults who dine at sit-down restaurants always tip their servers, only
35% of Gen Zers (ages 18-26) and 50% of millennials (ages 27-42) always tip,
compared to 80% of Gen Xers (ages 43-58) and 83% of baby boomers (ages 59-77).
Additionally, 70% of women always tip, compared to 60% of men. 5% of diners say they
never tip their servers at sit-down restaurants.

This pattern continues across the majority of other services, with stark differences in
how Gen Zers, millennials and men in particular tip hair stylists/barbers, food delivery
people, and taxi/rideshare drivers.

While 53% of U.S. adults who have a hair stylist/barber always tip them, just 24% of
Gen Zers, 40% of millennials, and 46% of men always do so, compared to 60% of
women, 67% of Gen Xers, and 70% of baby boomers.

Similarly, 50% of U.S. adults who order food delivery always tip the delivery person, but
just 31% of Gen Zers, 42% of millennials, and 45% of men do the same, compared with
54% of women, 63% of Gen Xers, and 62% of baby boomers.

Finally, while 40% of U.S. adults who ride in taxis/rideshares always tip the driver, just
22% of Gen Zers, 30% of millennials, and 36% of men always tip them, compared to
45% of women, 51% of Gen Xers, and 56% of baby boomers.

Attitudes about Tipping

Pre-entered tip screens: As pre-entered tip screens become more commonplace,
nearly a third (32%) of U.S. adults say they are annoyed about encountering these in
general. Additionally, 18% say they tend to tip less or not at all when they are presented
with these pre-entered selections, versus 9% who say they tip more. Both Gen Xers
(39%) and baby boomers (35%) are more likely to say they are annoyed about
encountering pre-entered tip screens, compared to Gen Zers and millennials (25%
each).



Tipping Culture: Similarly, 30% of U.S. adults overall say that tipping culture has
gotten out of control, with the tendency to feel this way increasing for older generations
and higher earners. 33% of Gen Xers and baby boomers agree with this sentiment
about tipping culture, compared with 27% of millennials and 22% of Gen Zers.

Interestingly, 40% of those in the highest-earning households (earning $100,000+
annually) say tipping culture has gotten out of control, compared to 34% of those
earning between $80,000 and $99,999 annually, 33% earning between $50,000 and
$79,999 annually, and 23% in the lowest-earning households (earning less than
$50,000 annually).

How Businesses Pay Employees: More than 2 in 5 U.S. adults (41%) feel that
businesses should pay their employees better rather than relying so much on tips.
Women (44%) are likely to agree versus men (37%). Nearly half (49%) of the highest
earners also agree, compared to 36% of the lowest earners.

Eliminating Tipping Altogether: 16% of U.S. adults say they would be willing to pay
higher prices if we could do away with tipping, with millennials (21%) and Gen Zers
(18%) more likely to say this compared to Gen Xers (13%) and baby boomers (12%).

Tipping Confusion: 15% of U.S. adults say they are confused about who and how
much to tip, with millennials (21%) and Gen Zers (17%) more likely to feel this way than
Gen Xers and baby boomers (12% each).

Is 20% the Right Amount? Overall, just 44% of U.S. adults who say they dine at sit-
down restaurants typically tip at least 20%, with the likelihood of doing so rising with
age. Only 25% of Gen Z and 34% of millennial diners say they tip at least 20% at sit-
down restaurants, compared to 50% of Gen Xer and 57% of baby boomer diners.

Tipping Since the Pandemic: 14% of U.S. adults say they are tipping more since the
pandemic, while 9% say they are tipping less. The highest earning households are most
likely (20%) to say they’re tipping more vs. less (6%) since the pandemic, while the
lowest-earning households are more evenly split (more: 12%; less: 10%).

Generosity: Over one-third (35%) say they feel good when they leave a generous tip.

“Few topics elicit as many passionate opinions as tipping,” Rossman added. “There’s so
much confusion regarding who to tip, and if so, how much. A lot is changing, as
technology makes it easier to tip some people and harder to tip others — as travelers
who are short on cash can attest.”



Methodology:

Bankrate commissioned YouGov Plc to conduct the survey. All figures, unless otherwise
stated, are from YouGov Plc. Total sample size was 2,437 U.S. adults. Fieldwork was
undertaken May 3-5, 2023. The survey was carried out online and meets rigorous
guality standards. It employed a non-probability-based sample using both quotas
upfront during collection and then a weighting scheme on the back end designed and
proven to provide nationally representative results.
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award-winning editorial content, Bankrate provides objective information and actionable
next steps. Bankrate also aggregates rate information from over 4,800 institutions on
more than 300 financial products, with coverage in more than 600 local markets. It's
why over 100 million people put their trust in Bankrate every year.

For More Information:

Julie Guacci

Public Relations Manager
julie.guacci@bankrate.com
917-368-8673

Bankrate f@iny ¢


mailto:julie.guacci@bankrate.com

